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EfrxEdmiEXNTWITHRARBS
International Association of Jewellery
Merchandize Planning Professionals (IAJMPP)

Two founders of IAJMPP.

Dr Norman Siu Evert deGraeve

o

Independent Jewellery Independent Jewellery Expert

Consultant & Strategist

PhD (Jewellery), MA (Design), FGA (Gem-A)
*Consultant, Macau Goldsmith’s Guild
*Treasurer, the Gemmological Association
of Hong Kong

*Committee member, Center for Jewelry
Heritage and Innovation, China (CJHI)

Owner of EDG Collection Design Studio, USA

For more than 20 years on senior management
positions of Vice President (Product Development
& Global Design) of international brands, such as
Harry Winston, Mikimoto America, David Yurman
Designs....
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- CRIMBAEZMWIAMRS B 87
W EMAZ(2014).HRBE S ERK
wREEEA

« (IARIKXEIZITOIFTAVSEST TS
%1% .HKIMA (2010) (Project manager,
editor & author)

2007 Report on Jewellery Industry
Manpower in HK-PRD. HKJMA (Consultant)
2004 Report on Jewellery Industry
Manpower in HK-PRD. HKJMA (Editor &
author)

(IR KIS BIRGHL = Design in Business) . &
BRIHhs  FEEFNRHAR (2004) (ALA
Het. al)
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(A) AEABBTEFE R ARAF(EN)IKEF
2010 EFARESEBUFTT W AESIEICI
RENNE . "KENMEZKRE - mAENl
NMmEERBEHNREEZER” (BEFEAaFEN=
20104H))

(B) BBABE LT HAMMUANIKERIT - EIES
mhE RN ZEUNIRERB:
(1) FENIRENWFF 17 (New Jewellery Business

and Markets)

(2) XEMmEREE (Jewellery Branding Strategy)
(3) IRERITHEA DT (Jewellery Design Trend Analysis)
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EfrAEmBSERESETET
— HIE M 1S KB (Price-setting Strategy)
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Sotheby’s
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HEATT T MR KA R E S
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Hong Kong Autumn Sales 2010
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- BEE BN "ERma GREMDH)
MAENIBR)EX(TFS)NE? (EAE
FNI5EE) (How to read)

- "ZEFm. BEFESUETmNMENE
X4~ M) (What & to Whom)

- "ZEFm. BftafEmENSE
HIRES? (B ~ BEAM)(Where, for
Whom & How to do)
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AR5 FIB1E (Semiotic Theory) MR K&
rEZms 2— TMAEERINm

- BEE BN TEZm. KE)IMBRIBE)E
XA(FS)ME? (BEABMIAIE)(How to read that

message?)
I z_g{g Eﬁl dl 9:_, ﬁj ot
——y 713
¥ SEAR =R
(real object) + 15 } I
1 (gems & gold) (invisible
T Z(craftsmanship) meaning

it (design form & shape)  attachment)
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Gems&Jewellery
|

it v i 4f
T S w# Gemmology
TR g vs T ARG S =
o fETI L - EARIRE T SRE S EE N
http://www.eglasia.com.hk/cn/synthetic-diamonds.html
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